
M
A

N
IF

ES
TO

ABOUT THE EUROPEAN CERAMICS INDUSTRY
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EUROPEAN PARLIAMENT CERAMICS FORUM – JOIN NOW!
The European Parliament Ceramics Forum (EPCF), which dates back to the 1994-1999 
Parliament, is a cross-party discussion group whose aim is to facilitate dialogue between the 
European insti tuti ons and the ceramic industry on all relevant policy developments.
EPCF parti cipants include Members of the European Parliament, decision-makers from the 
ceramic industry and representati ves of the European trade unions. The European Commission 
acti vely supports the Forum and offi  cials regularly att end the meeti ngs to provide updates on 
current and forthcoming issues.

 For more informati on on how to become involved,
please visit www.epceramicsforum.eu

• Cement
• Ceramics
• Chemicals
• Civil engineering
• Computers & electronics
• Constructi on

• Electrical equipment
• Electricity & gas supply
• Ferro-alloys & silicon
• Glass
• Machinery
• Motor vehicles
• Non-ferrous metals

• Retail trade
• Refi ning
• Steel
• Waste collecti on & treatment
• Water collecti on & treatment
• Other manufacturing
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INDUSTRY
 Competi ti veness & Growth: Promote an ambiti ous EU industrial strategy

Appoint a dedicated Commission Vice President for Industry responsible for mainstreaming 
industrial competi ti veness across policy areas, with industrial competi ti veness as a top 
politi cal priority of the next European Commission. Defi ne clear medium and long-term EU-
wide objecti ves and indicators to monitor the progress of an ambiti ous EU industrial strategy. 
Ensure the systemati c use of impact assessments.

 Skills: Equip workers with the skills of the future
Promote Science, Technology, Engineering, and Mathemati cs subjects in educati on and as 
viable and rewarding career pathways for tomorrow’s workforce. Facilitate investment in 
lifelong learning and training schemes in industry-related fi elds to refl ect European industry’s 
constant evoluti on.

CLIMATE
Climate: Incenti vise decarbonisati on; preserve the global level-playing fi eld

Create a global level-playing fi eld when engaging in climate acti on. The ceramic industry 
maintains its commitment to fulfi l EU climate targets and to contribute to achieving the 
objecti ves of the Paris Agreements. We need sustained common acti on to ensure that the 
European producers maintain global leadership and competi ti veness, whilst improving their 
carbon footprints for the future. European leaders should secure transiti onal measures
addressing the risk of carbon leakage, notably through compensati on for indirect CO2 costs, 
and by supporti ng research and innovati on in the industry through Horizon Europe and the ETS 
Innovati on Fund.

Energy: Secure access to energy markets, parti cularly natural gas
Conti nue developing competi ti ve, well-integrated energy markets and diversifi ed, clean energy 
sources, with parti cular recourse to the Clean Energy for all Europeans package. Implement the 
Energy Union to secure a deeper and long-term industrial transiti on towards a carbon-neutral 
economy that facilitates further clean innovati on. Considering the dominance of natural gas 
(80%) in the energy mix of European ceramics, and gas being the most effi  cient non-renewable 
energy source with the lowest carbon content, it is vital to ensure access to natural gas at 
competi ti ve prices throughout this period.  

CIRCULARITY
 Sustainability: Safeguard sustainable competi ti veness

Conti nue stakeholder dialogue on circular economy, emphasising voluntary approaches 
and bett er implementati on of existi ng regulati on. Encourage and support sustainability in a 
partnership approach with companies and relevant stakeholders. Recognise the socio-economic 
aspects of sustainability and the importance of aff ordable and sustainable housing.

 Circular Products: Invest in industry and markets for secondary material
Review and avoid duplicati ve legislati on on products, waste, and chemicals. Facilitate recycling 
of waste by removing regulatory obstacles. Support a lifecycle approach to circular economy 
that promotes durability, fosters new markets for secondary materials, and that considers the 
sustainable values of a product over its enti re lifecycle.

TRADE
 Off ensive interests: Promote free trade

Foster market access for European companies in third countries, by addressing trade barriers, 
including tariff s and burdensome technical barriers to trade, through eff ecti ve enforcement 
of WTO and EU trade law. Conti nue promoti ng free trade through multi lateral and bilateral 
agreements. Secure fair access to raw materials.

 Defensive interests: Promote fair trade
Ensure fair competi ti on at internati onally and strengthen the fi ght against counterfeiti ng and 
intellectual property rights infringement. Enforce Trade Defence Instruments to tackle unfair 
trade practi ces like illegal dumping and distorti ve subsidies.

CONSUMER
 Market surveillance: Enforce the law

Strengthen market surveillance and customs enforcement to properly protect consumers. Help 
consumers recognise product safety and make informed choices by improving transparency 
and traceability of consumer goods.

 Food Contact Materials: Eff ecti vely protect consumers
Maintain fair and scienti fi cally justi fi ed legislati on that protects consumers and employers 
in a harmonised way at the EU level. Ensure that legal limits are fully respected not only by 
domesti c producers but by importers as well

R&I
 FP9 “Horizon Europe”: Develop partnerships with process industries

Through the conti nuati on of successful partnerships such as SPIRE PPP, Horizon Europe should 
sti mulate decarbonisati on, circular economy, and digitalisati on in industry whilst promoti ng 
new markets for secondary growth. This will require an ambiti ous budget and a strategy that 
builds on current research successes, understands emerging risks and opportuniti es, considers 
the wider internati onal industrial landscape, and focuses on European value added.

 Digitalisati on: Empower the industry of the future
Foster projects related to digitalisati on. Digitalisati on has a strong potenti al to accelerate change 
in resources manageability, process control and in the design and deployment of new business 
models in all the value chains in which ceramics plays a role.
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